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About Us

- Adacta International, a leader in market research, helps clients develop successful products and strategies.

- With over 30 years of experience, we innovate with research solutions that focus on achieving a holistic understanding
of consumers by linking their opinions, emotions, and senses, both in Italy and abroad.

- Our mission is to be product coaches for our clients, inspiring and guiding them through the entire product lifecycle—
from ideation to market launch and ongoing support—ensuring they seize global opportunities.

- Our extensive product experience supports customers at every stage: from idea generation to product development,
launch, and market monitoring. We have collaborated with leading global food companies, testing over 20,000 products
and helping them meet consumer expectations with successful products.
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Global and Continuous Support

For over 30 years of activity, we have supported our clients in their challenges abroad with passion, expertise, and experienced
partners who have assisted us.

Every year, we reach new markets alongside our clients, providing them with high-quality support in qualitative and quantitative
research.

Our commitment is to ensure them a deep understanding of the local market, thus contributing to their international success.
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Uncompromising quality: accurate data on one hand, maximum attention to local specificities on the other.

We consider ourselves 'global citizens' and embrace local realities without prejudice, with humility, and respect for the
different customs and religions we encounter.

This approach enables us to fully understand the needs and preferences of consumers worldwide, recognizing that there
is nothing more personal to a consumer than purchasing decisions that directly influence their daily lives.



Leveraging our
International expertise to
deliver impactful insights

In order to carry out qualitative and quantitative product
tests in the main international markets, during the years
Adacta International has set up a real Consumer Testing
Hub.

The Consumer Testing Hub is a network of selected market
research agencies worldwide, coordinated by the product
coaches of Adacta International.

It focuses on managing multi-country projects, especially in
the food & beverage industry, providing you with a single,
qualified, and reliable point of contact.
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Our Capability abroad

All our local agency partners are carefully selected based on specific criteria:

Ensuring an established presence and experience in their
respective markets.

Boasting senior-level researchers who offer specific
expertise in the target market.

Maintaining a reliable logistical structure and fully
equipped facilities, including kitchens and freezers.

Maximum quality in recruitment

Ad hoc recruitments for every need, including qualitative
and quantitative surveys

A database of respondents continuously updated and
enriched

A consumer testing panel
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All Adacta International methodologies are feasible:

Central location sensory and consumer testing
In-home consumer test with product placement

Cawi test

Qual test: IDIs and focus groups, ethnos, accompanied
shopping, online community and mobile survey

A Constant Quality Monitoring System at all stages of the
job: from briefing interviewers to fieldwork, to post-
fleldwork quality checks

Continuous Training Programs to ensure Adacta
International's quality standards and mutual updating on
best practices
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Research solutions

We have developed a range of research solutions to support companies through the different stages of a product life.

Farly stage Launch

Solutions aiming to inspire and Solutions aimed at directing

support our clients in the our clients towards a better

innovation process and in the definition of a communication

search for new business strategy in order to support

opportunities

the launch



https://adactainternational.com/en/research-solution/
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Global Insights, Local Touch

Ever-Present Involvement: Our 'to be there' approach ensures direct immersion in local research environments, minimizing
handovers to retain valuable insights and maintain total field control.

Active Collaboration: We collaborate closely with carefully selected local partners, analyzing original interview verbatims (individual,
focus groups, online surveys) comprehensively for deeper understanding.

Continuous Learning: Before conducting research, we conduct desk studies and on-site checks to gain insights into local consumers
and cultures.

Methodological Innovation: We actively promote and manage innovative methodologies from lItaly, leveraging advanced technologies
such as online communities, self-ethnography, and mobile research, along with local expertise.

Adaptability and Flexibility: We tailor our approaches to the specific needs of each project, ensuring contextually relevant learnings
every time.
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Our Methodological Approaches Wherever Needed Worldwide

- Reliable Partnerships: We collaborate with meticulously selected and extensively trained partners, ensuring reliability.
- ltalian Research Coordination: Led by Italian researchers, we emphasize methodological rigor from questionnaire design to analysis.

- Maximum Quality Control: Rigorous control over quality standards guarantees accuracy and reliability throughout the research
process.

- Methodological Rigor: We adhere to strict standards in sampling, data collection, and analysis, ensuring robustness regardless of
location.

- Constructive Collaboration: Adaptive methods tailored to local contexts foster relevance and effectiveness in our research
outcomes.



Consensory®corner

Bologna

Via Piero Gobetti 52/Z - 40129 Bo
Napoli

Corso Vittorio Emanuele 670 - 80122 Na

Latest news on LinkedIn

www.adactainternational.com

Registered office
Corso Vittorio Emanuele 122 - 80121 Na

The management systems of Adacta International have been assessed
and registered against the requirements of ISO 9001:2015
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http://www.adactainternational.com/
https://www.linkedin.com/company/adacta-spa/
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